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Letter from CEO

“I’m incredibly proud of what our team has accomplished and even more
excited about the positive impacts our actions will yield in the future.”
At Martin Brower, we know that reputations are built over time by
doing the right thing every day, no matter what. We care about how
our actions impact others, and we go above and beyond to deliver
the best results.

In this year’s Corporate Social Responsibility Report, you’ll hear
more about our Team Members’ actions and how we continue to
advance our business responsibly by taking care of our people, our
planet, and our partnerships.

We also know that great organizations are forged in fire. Over the
past two years, our teams have faced a continuous cycle of
challenges and disruptions: new COVID variants, disrupted global
supply chain, labor shortages and extreme weather, to name just a
few.

I’m incredibly proud of what our team has accomplished and even
more excited about the positive impacts our actions will yield in the
future. I hope you’ll read on to learn more about how we are
building a more inclusive and engaging organization; reducing our
carbon emissions through market-leading technology; protecting
our customers’ brands by diligently guarding food visibility and
transparency; nurturing and supporting our communities; and so
much more. Whatever your connection to Martin Brower, thank you
for your contribution and partnership in our journey of stewardship.

Throughout all of it, we adapted quickly to keep our people safe
and assure supply for our customers, proving that no challenge is
too big when we act with determination together. It has been
inspiring to watch our teams navigate the past two years, and I am
so grateful for all that they do to keep the supply chain in flow.

Sarah Burke
CEO
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2021 Highlights

Our ethical foundation drives the outstanding value and service we provide to our customers and
communities every day. Below is a sampling of the achievements outlined in this report that
reflects our concerted actions for the improvement of our People, Planet and Partnerships.

Our People
78% employee engagement *
12 distribution centers with zero injuries
7 ‘Great Place to Work’ country

Our Planet
197,000 tons of carbon emissions avoided
93% of waste diverted from landfill
98% of owned facilities are ISO 14001 certified

accreditations

2,850+ Team Members have undergone
inclusion training

460+ internal promotions

* Source: Global Employee Engagement Survey Results, 2021

Since 2015:

15% reduction in carbon emissions per ton delivered
29% improvement in our global electricity efficiency

Our Partnerships
$6.7M+ in charitable donations over the
past 5 years

$1.3M donated to Ronald McDonald
House Charities® in 2021

800+ Team Members volunteered
3,600+ volunteer hours
2,134 tons of food donated
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Our Mission

Martin Brower is dedicated to being the leading supply chain solutions provider for restaurant chains worldwide, creating an
outstanding work environment for our employees and delivering unmatched value to our customers while protecting their brands.

OUR CARES VALUES

CHANGE

ACT AS ONE

RELATIONSHIPS

EQUITY &
INCLUSION

SAFETY &
WELLNESS

We value flexibility, innovation
and a continuous improvement
culture with a willingness to
take risks.

We value thinking and acting
globally, doing what we say
we will do and helping one
another succeed.

We value lasting relationships
with our Team Members,
customers, suppliers and
communities which are built
on respect, integrity and trust.

We value a diverse and
inclusive environment
where everyone is treated
fairly and inspired to
achieve their potential.

We value the safety and
health of our Team Members
and our communities.

699

25,000

12,500

73%

70

MILLION
CASES

RESTAURANTS
SERVED

TEAM
MEMBERS

OF FLEET POWERED BY
ALTERNATIVE FUELS

FACILITIES
WORLDWIDE
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Our Commitments

Reputations are built over time: doing the right thing every day.
Every Martin Brower team member recognizes their commitment
to act ethically, guided by a strong sense of social responsibility
toward customers, suppliers, the community and each other.

Health & Safety
We are committed to the safety and wellness of our Team
Members, our customers and the communities in which we
operate. We continually aim to improve our safety
performance with the belief that “zero is possible” and
promote a global safety culture to enable us to reach and
maintain this goal.

Food Safety & Quality
We are committed to consistently providing services which
meet regulatory standards and customer requirements to
continually improve the effectiveness of our industry-leading
Food Safety & Quality Management Program through
innovation, security, auditing to recognized industry
standards and verification activities. We are all responsible
for the safe delivery of products to our customers,
protecting their brands and our communities.

Sustainability
We are committed to reducing our carbon footprint per ton
delivered by 40% in 2030 through science-based targets
and achieving zero waste to landfill within our facilities and
the restaurants we service. We safeguard the quality and
the reputation of our supply chain partners’ brands through
ethical and sustainable business practices.

Diversity, Equity and Inclusion
We are committed to creating a diverse and inclusive
environment where everyone is treated fairly and inspired to
achieve their potential. All employees are expected to be
treated – and to treat others – with dignity and respect.

Ethical Business Practices
We are committed to operating our business in an ethical,
legal and socially responsible manner through our
guidelines for business conduct, ethics certification process
and anti-bribery policy. As a global business, we conduct
strong employee relations where common principles and
standards are deployed as a global business. All
employees are expected to be treated – and to treat others
– with dignity and respect.

Community
We are driven to be a force for good in the communities
where we live and work. Our Team Members are
committed to serving others and actively supporting local
and global charitable organizations while building strong
and profitable partnerships.
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Our People

Our people are
core to everything
we do. During these
challenging past two
years, we focused on
ensuring our employees’
safety and creating an
inclusive environment
where everyone feels
welcomed and valued.
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Case Study:

Our People
Reinforcing a Culture of Safety
and Wellness
At Martin Brower, achieving the highest level of safety in each of the 18
countries in which we operate is more than an objective; it’s an obsession.
Even one injury is unacceptable, and our company-wide safety program
targets the only goal that matters: “zero is possible”.
In 2021, we rolled out a series of safety improvements across some of our markets,
including:

▪ Enhancing our DriveCam program to complement our OEM collision mitigation systemactive breaking.

▪ Introducing a wearable Technology High-Risk Posture prevention program to reduce
potential exposure to work-related strains and injuries.

▪ Introducing new technology and comprehensive data analytics dashboards to improve
how we analyze and interpret incident and collision trends to determine where to focus
risk-mitigation efforts.

▪ Enhancing our staffing model to help build a strong health and safety management
system and to focus on injury reduction initiatives.
We continued to focus on our COVID-19 response to protect the health and well-being of
our people – through enhanced sanitation, personal protective equipment, mandatory
employee and visitor screen protocols at all locations, offering work-from-home options for
office staff, introducing vaccination incentives, and communicating regularly with frontline
Team Members.

12 DCs

Reducing the
Rate of Safety Incidents

achieved
ZERO
injuries
Our teams across the world continuously look for ways
to improve and enhance the safety in their facilities.
In our McCook, Illinois facility, the team issued new
retractable safety blades for drivers and introduced a
two-step tool to use when attaching bulk coke pods.
This led to zero cutting accidents with drivers in 2021.
The team also introduced a new fall protection training
which boosted morale and led to zero slips, trips or
falls due to drivers climbing on the equipment.
In South Korea, the team was able to see a 50%
reduction in safety accidents by focusing on critical
operational improvements and enhancing their safety
training. With their new expanded floorplan, the team
divided their work areas to reduce congestion and
reduce the speed of their forklift and electric hand card
operation. The team also completed a hazard
discovery activity with warehouse associates to
collectively identify ways to improve work conditions.
This activity led to increased awareness and interest in
safety within the workforce and reinforced the
important part we all play in preventing injuries and
keeping our Team Members safe.
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Our People

Case Study:
The Right to Disconnect

Reinforcing a Culture of Safety
and Wellness
Each June, we celebrate Global Safety Week to
ensure that Safety is recognized by every Team
Member as our organization’s single, most
important priority. This year, our business leaders
underscored their unwavering commitment to the
health and safety of Martin Brower Team Members
with a meaningful program of activities focused on
wellness that included:

▪ Setting the tone with a powerful and personal safety
message from our owners.

▪ Sharing our top safety tips for how to practice mental and
physical wellness both on the job and at home.

▪ Reinforcing our teams’ continued awareness of the
importance of safety through a week of dedicated safety &
wellbeing activities across our facilities including fitness
challenges, mock safety learning incidents, safety training
sessions, quizzes and a safety scavenger hunt.

During the pandemic, maintaining a healthy work-life
balance became even more challenging for our Team
Members to achieve. This is why our team in France
signed a “Right to Disconnect” agreement with our
social partner to better protect the health and wellness
of our Team Members while also promoting a positive
work-life balance.
As part of this agreement, the team implemented a
new policy whereby employees are not required to
respond to emails outside of their working hours or to
answer work-related calls. They are also not to be
contacted during their time off, except under
exceptional circumstances.
To help support this new policy the team provided
guidance on how to better regulate the use of digital
tools including establishing a disconnection period,
showing how to defer emails, and setting up a backup
system during holidays to enable continuity of service.
In addition, all managers in France participated in an
e-learning session to reinforce how to bring this policy
to life within their teams.
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Case Study:

Our People

Diversity Dialogues

Building a More Inclusive Organization
To build a sustainable and competitive business, we need to
innovate which requires building the best possible teams in the
most effective way. We believe that the best possible teams are
made up of people with different and unique abilities,
experiences and cultural backgrounds. We also believe that we
are most effective in our work when all people are valued,
empowered to drive change and genuinely care about our
shared future.
In 2021, our Diversity, Equity and Inclusion (DEI) council successfully made
progress in four areas, helping drive our organization towards a stronger, more
inclusive Martin Brower.

2,850+
People
received DEI
training

Workforce Demographics
Understand current workforce demographics in order to better
retain a high performing and engaged workforce.

Infrastructure
Set up sustainable & effective DEI focused infrastructure to ensure
diversity, equity and inclusion is embedded into our organization
and culture.

Local Strategy
Ensure all countries have local strategies that help bring DEI to life
in their markets through various initiatives.

18 local
DEI strategies
established

As a company, we value diversity of perspectives and
ensuring that everyone has the agency to own their
role and identity. One way we do this is through
Diversity Dialogues.
Our Brazil team has been hosting Diversity Dialogues
for the past few years as a way to give our Team
Members the space to explore, learn, and exchange
experiences and ideas around different topics of
diversity.
For these dialogues, the team creates a discussion
topic calendar, based on recommendations from our
Team Members, and then brings in outside subject
matter experts to present on the topic and moderate
the discussion.

To date, our Brazil market has hosted over 30 Diversity
Dialogue meetings and has had over 90 participants.
Each conversation has provided a learning moment
and a safe environment for our Team Members to
express their opinions and be themselves.

Education
Ensure everyone receives DEI education to empower our Team
Members to take an active role in fostering an inclusive workplace.
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Our People

Engaging and Developing our People
We know that building a strong culture means engaging
employees from the start and creating an environment where
everyone can achieve their highest potential. Through career
development opportunities, our annual talent and performance
cycle and our commitment to promoting from within – we aim to
lift our Team Members up and help them grow and reach their
career goals, whatever they may be.

Helping our Team Members
navigate their career journeys
In 2021, we launched a new Career
Development Journey Map to help our
Team Members better visualize the
training opportunities available to them
so that it is easier to map out their
personal journeys with their managers

Some of the training and resources we continue to
offer our Team Members include:
Mind Tools: An on-demand library of career-related
training resources available to all employees. The
resources are designed to help enhance work performance
and productivity.
Business Skills Courses: Four virtual, instructor-led
courses open to all employees and cover the subjects of
analyzing and applying data, creating compelling
presentations, the power of effective time-management and
negotiating to win-win.
Leadership 101: An introductory leadership training course
designed to develop basic leadership skills for those who
are new to their role as a supervisor or manager.
LEAP: A frontline leadership training program for supervisor
level employees.

Mid-Level Leader Courses: Four courses to
build on what our leaders learned in LEAP and
continue their leadership development journey.
ReyesUp!: A partnership with Pepperdine
University to build management and leadership
skills in individual contributors with high potential.

REACH: An executive acceleration training
program focused on advancing the readiness of
our high-potential leaders.
ReyesXL: A high quality, expert-driven, engaging
executive leadership training program that helps
equip existing executives with the skills, style and
mindset needed to excel at the executive level.

540+
leaders
trained in
leadership
development
programs

460+
internal
promotions
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Our People
Employer of Choice
At Martin Brower, we work hard to be an employer of choice
in every market we operate. In 2021, we are proud to report
that 7 of our markets were recognized as a Great Place to
Work with Brazil, France and our UK markets receiving other
leading national employment recognition and accreditation.

UK

78%

78%

Manager
Effectiveness *

Employees
Engaged *

France

Brazil

* Source: Global Employee Engagement Survey Results, 2021
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Our Planet

Engaging in
environmentallyresponsible practices
is a critical priority for Martin
Brower and our customers. We
continue to be committed to
providing world class supply
chain services with the lowest
possible environmental footprint
while serving as a key player in
supporting our customers’
climate and waste goals.

Our Sustainability
Priorities

▪ Reduce total business

▪
▪
▪
▪
▪

carbon footprint
Communicate our success
internally & externally
Reduce DC waste
Support restaurant waste
reduction efforts
Reduce DC carbon footprint
Reduce transportation
carbon footprint
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Our Planet

Caring for our Environment
Operating within the parameters of the ISO 14001 Environmental Management
System, Martin Brower strives to conserve vital resources, prevent pollution,
reduce waste and minimize risk for environmental liability.
All our facilities around the globe have a continuous improvement strategy in place
to drive energy efficiency and sustainability at every point of service, from
warehouse to restaurant.

In 2021, our UK & Ireland operations joined our French team in achieving ISO
50001 certification. The ISO 50001 energy management system strengthens our
ability to use energy more efficiently and conserve vital resources.

98% of our
owned DCs are
ISO 14001 certified

Companywide focus
Minimizing our environmental footprint is every team member’s responsibility. We
educate and reinforce sustainable best practices at all levels of the company – from
new employees’ induction to driver training on effective fuel consumption to global
awareness campaigns on effective recycling and reduced energy utilization.
We hold an annual Sustainability Week across all our facilities globally to coincide
with Annual Earth Day, demonstrating our support for environmental protection. In
2021 we celebrated our progress towards achieving our sustainability goals through:

▪ A global communications campaign, highlighting our
sustainable achievements and innovations from across
our markets to actively improve our carbon footprint.

▪ Engaging our Team Members and their families with fun,
interactive activities to encourage their personal
involvement in reducing their environmental impact.

Brazil – 2021
Green Provider

Our CDP Supplier Engagement Rating has achieved Leadership level
scores in 2020 and 2021 with our overall environmental performance
consistently recognized as higher than our peers and industry.
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197,000+ tons of carbon

Our Planet

emissions avoided in 2021

73% of fleet is powered

Roadmap for Change: Implementing Sustainable Solutions

by alternative fuels

We are continuing our ambitious, long-term journey to achieving a 40% reduction in carbon emissions per
ton delivered by 2030 in collaboration with the Science-Based Targets initiative. We will reach our goal
using a planned global roadmap of fleet and facility improvements, alternative fuels, renewable energy,
operational efficiencies and in partnership with our 3PLs.

29% improvement in our global
electricity efficiency since 2015
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Our Planet
Reducing our Global Footprint
Renewable electricity to run our facilities
In 2021, we continued progress in the use of renewable electricity at our
facilities across the globe.

▪ All distribution centers in the UK, Ireland, and New Zealand now use 100%
renewable energy. In addition to this, two of our distribution centers in
Brazil can now report that they use 100% renewable energy.

▪ France, Australia and Singapore use solar panels to produce
renewable electricity onsite at their facilities.

▪ Some DCs in Australia and the US now supply shore power
to parked trailer loads.
We are also in the process of finalizing a purchasing
agreement to support the construction of a renewable
electricity generating plant in the US to supply the public
electricity grid while offsetting our facilities’ carbon footprint.

▪ 73% of our fleet is powered by alternative fuel
▪ 16% of our global DC electricity consumption is
from renewable sources
▪ 15% reduction in carbon emissions per ton
delivered since 2015

Alternative fuels to power our fleet
Minimizing our carbon footprint requires a diligent focus
on the innovative use of alternative fuels. Our efforts
from 2021 include:

▪ Powering our fleets in US, Canada, Brazil, France, Ireland, UAE,
and UK with 13.8 million litres of biodiesel.
▪ Expanding B100 biodiesel usage to our 3PL partners in France.
▪ Running a successful UK and Ireland trial of Vector eCool™ –
an all-electric, engineless, refrigerated trailer system – in
preparation for introduction into their core fleet.
▪ A successful renewable diesel pilot in the US during 2021,
following which we will be switching our Californian fleet to
renewable diesel saving 2 million gallons of diesel (17,000 tons
of carbon) annually.

Vector eCool™ technology –

a sustainable leap
forward in trailer refrigeration utilising a new energy recovery
and storage system, converting kinetic energy generated by
the trailer axle and brakes into electricity which is then stored
in a battery pack powering the refrigeration unit, producing no
direct carbon dioxide or particulate emissions.
Furthermore, it is PIEK-compliant – when used with specific
City engines, its operating noise is below 60 dB(A) – the
ultimate solution to tightening inner-city and urban
regulations.
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Our Planet
Striving for Zero Waste to Landfill
Reducing waste in our facilities
We continue to maintain our global goal of Zero Waste to Landfill
whereby, in accordance with international standards, at least 90%
of our non-hazardous waste materials are recovered.

Our approach is to first eliminate waste, then reuse or recycle any
waste generated and, finally, convert any remaining waste into
energy depending on availability of local waste-to-energy
facilities. Our waste management methods include:

93%
of our global,
aggregated DC
waste was diverted
from landfill in 2021
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▪ Food donation/collaborations with food banks to divert organic
waste

▪
▪
▪
▪

Single stream recycling
Organic recycling
Mesophilic and anaerobic digestion plants
Recycling of paper, cardboard and stretch wrap used in our
operations

▪ Partnerships with energy providers to convert organic waste to
animal feed, biofuel and energy
We continue to explore and pilot further solutions such as converting
waste into low carbon fuel and other circular economy opportunities.

of our Markets
achieved Zero
Waste to
Landfill in 2021
▪
▪
▪
▪
▪
▪
▪
▪
▪
▪

Brazil
Canada
France
Ireland
Kuwait
South Korea
Singapore
UAE
UK
US

2021 Facilities Recycling
Waste Streams

21%
14%
Cardboard

Food
Donations

Organic
Materials

5%
6%

Stretch
Wrap

54%
Pallets/Wood
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Our Planet

Customer waste streams
collected globally via
reverse logistics in

2021
Cardboard

Organic Waste

70%

22%

Promoting Sustainable Practices Around the Globe
Supporting our customers’ environmental goals through innovation
Reverse Logistics:

Reusable Utensils:

A number of our markets around the globe
convert used cooking oil collected from
restaurants into biodiesel. We also work with
many of our customers to return their collection
of cardboard, grease trough waste and food
waste to our facilities, where they are combined
with our own waste streams for onward recycling
or conversion to energy.

In France, legislation will require the QSR
industry to serve customers with washable,
reusable utensils from January 2023. We are
developing a solution to support customers who
need to outsource washing facilities which will
include collection, cleaning and delivery of
sanitized items, ready for restaurant re-use.

Used Cooking Oil

Plastics

7%

1%
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Our Partnerships

In a year of unprecedented
challenges and disruptions,
we harnessed the power of our
supply chain to protect and provide
unwavering support to our customers
and communities.
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Our Partnerships
Protecting Our
Customers’ Brands
Restaurants put their brand
reputation on the line with every
transaction, promising that the
food will meet or exceed the
customer’s expectations of quality.
As a global leader, we take our role in
delivering on those expectations
personally. We make intelligent use of
numerous technological
advancements, including powerful
data-rich analytic tools and
sophisticated temperature monitoring
and tracking systems, supporting us in
protecting the brands entrusted to us.
We recognize the vital role of our
Team Members in serving as the last
line of defence when delivering
products to our customers.

Ensuring Food
Safety & Quality
Every September we celebrate
Food Safety & Quality week to
underscore our unwavering
commitment to ensuring
customers have the freshest food
products which meet the highest
food safety, hygiene and quality
standards in the industry. In 2021,
we focused on:

▪ Setting the tone with a powerful and
personal food safety message from
our CEO and Global Food Safety &
Quality Lead.

▪ Sharing best practice and
developments in our digital Quality
Management System to drive even
greater global compliance, visibility
and transparency around how we
can continuously improve to meet the
highest industry standards.

▪ Reinforcing our teams’ continued
awareness of the important role we
all play in food safety & quality
through a week of dedicated events.
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Martin Brower market recognition by
McDonald’s in 2021

Our Partnerships

United States
▪ Superior Supply Chain & Distribution Performance

Canada Wins

UK & Ireland

Partner of Choice
We are honored to be recognized
by our partners for outstanding
service and performance.

▪ Quality Team - Solutions Pillar Award
▪ Jenna Holmes, Head of Service - Outstanding
Contribution Award
▪ SAVES Supplier Council - Team of the Year

In 2021, our teams received the following awards from our partners:
.

McDonald’s
Three-Legged Stool Awards
Celebrating suppliers who have gone above and beyond to support
McDonald’s purpose of feeding and fostering communities and drive
their mission of making delicious feel-good moments easy for everyone.

US
Best in Class Service

Canada
Brazil
Panama
Costa Rica
Puerto Rico
Middle East

In 2021, our Canadian market was recognized by
McDonald’s with their prestigious Supplier of the Year
Award for their outstanding contribution throughout the
pandemic.
The Martin Brower Canadian team moved swiftly, thinking
differently, adapting to a changing, unchartered
environment by working together as a united team to do
everything in their power to ensure restaurants were
supplied with the right products when and where they
needed them. They worked with empathy and support for
each other, the supplier community, and their customer,
ensuring safety as a key priority.
In the words of Jeff Kroll, SVP Chief Strategy Officer for
McDonald’s Canada: “Through all the twists and turns of
COVID, Martin Brower has been there for our System.”

Singapore
South Korea
Sydney, Australia
Melbourne, Australia
Martin Brower Global

Brazil
Top Supplier

Living up to their mantra of ‘Stronger Together’, our Team
Members liaised directly and closely with their customers:
“We came together in ways we hadn’t before and I think
the pandemic forced us to do that in ways that kept our
customers’ restaurants safe and our own employees safe
while operating a very dynamic supply chain.” (Todd
LeBlanc, Martin Brower SVP International Operated
Markets, Global Strategy & Growth)
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Case Study:

Our Partnerships

British Columbia Flooding

Assuring Supply Through
Challenging Times
We harnessed the power of our supply chain
expertise and logistics network to ensure the
restaurants we serve received ample product supply
and unstinting support in the face of relentless
disruptions during 2021.
This was made possible through close collaboration with our
customers and a mutual commitment to ensuring the
protection of our people and delivering quality products while
adhering to the highest levels of safety.
From global supply disruptions to extreme weather, our
teams provided the essential resources to meet the needs
within the communities we serve by:

▪ Transporting over 225 Team Members to support our US
and Canadian operations

▪ Donating blood and pallets of food and water.
▪ Assisting families displaced by natural disasters
▪ Supporting our customer’s mobile restaurant in serving
communities in Mayfield, Kentucky, hit by tornados in
October 2021.

225+
Team Members
deployed to support
our North American
operations

In November 2021, record-breaking rainfall caused
significant flooding and mudslides in British Columbia,
Canada, causing widespread highway closures that cut off
delivery of essential goods and services in and out of
mainland Vancouver. This not only impacted our
distribution center supply network in the region, but also
stranded some of our drivers, cutting them off from their
families for several days.
Thanks to their collaborative approach, our Canadian team
was able to respond immediately by arranging flights home
for our drivers and mitigating impacts to customers by:
• Balancing inbound inventory and prioritizing the resupply of core products according to restaurant needs.
• Daily adjustment of the delivery schedules due to road
closures to ensure restaurants received their products.
• Utilizing our experience moving product on a special
NAFTA bond to redirect product via the U.S. at several
points along the U.S./Canadian border.
• Transporting products via air to reach regions without
road access.
• Continual liaison and collaboration with our customer’s
Quality team to ensure that products continued to be
delivered safely, securely and in optimum condition.
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Our Partnerships

2,134 TONS

Supporting our Communities
Martin Brower is dedicated to strengthening the communities in
which our people and customers work, live and play. We provide key
opportunities for Team Members to make a difference by serving as
vibrant ambassadors, providing sponsorship, fundraising and
volunteer support when and where it is most needed.

of food donated
We are proud to partner with
McDonald's to provide wholesome,
high quality, safe food for
community members most in need.

In 2021, our Team Members contributed to many
worthy causes in their local communities, through:
▪ Holiday toy and clothing drives
▪ Financial donations to support
local charities

▪ First Responder appreciation events
▪ Assisting with a telethon supporting
people with disabilities

▪ Food drives

Supporting US Soldiers During
the 59th Presidential
Inauguration
As our soldiers provided enhanced safety and
protection as part of the 59th presidential
inauguration preparation and festivities in
Washington, D.C., Martin Brower was there
supporting behind the scenes. Our Manassas
team partnered with McDonald’s to stock their
mobile restaurant which served hot, fresh food to
our soldiers.

In 2021, our distribution centres donated over 2,134 tons of
food to local Ronald McDonald House Charities ®, food banks
and schools worldwide.
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Our Partnerships
Proudly Supporting Ronald McDonald
House Charities®
In 2021, our teams innovated new and
successful ways to support Ronald McDonald
House Charities®, including:
Virtual gala events and donations

3,240+
volunteer hours

240+
events
supported

$1.3m+
donated in
2021

Nationwide fundraising campaigns
Employee payroll deductions

Family-friend, socially distanced sporting
competitions and fun runs for fundraising
Toy drives
We are proud to be a signature supporter of Ronald McDonald House Charities® (RMHC) – an
independent non-profit organization that provides a range of support to seriously ill children and
their families when they need it most.
The RMHC houses are located near major medical facilities and serve as a “home away from
home” enabling families to stay together and remain close to where their sick child is receiving
care. To date, RMHC has helped keep families together by providing 1.4 million overnight stays.
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Our Future Focus
People
▪
▪
▪
▪

Zero injuries

Maintain and enhance safety and hygiene excellence
Embed equity and inclusion within our culture
Listen and respond to our Team Members’ input to develop a people-first
culture

▪ Invest in our people through more thorough new employee onboarding
and training and leveraging our leadership development resources

Planet
▪ 40% carbon footprint reduction target per ton by 2030
▪ Zero waste to landfill at all distribution centers
▪ Support zero waste to landfill at customers’ restaurants through reverse
logistics and “ReUse” programs

▪ Science-Based Targets (SBT) roadmap initiatives

Partnerships
▪ Advance thought leadership and innovation in automation, AI machine
learning, and sustainable supply chain solutions

▪ Partner with universities to develop programs that prepare future supply
chain talent

▪ Full utilization of our quality management system and expansion to
encompass integrated risk management to ensure food safety and quality
for our customers and communities

▪ Continued support to the communities in which we serve
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CORPORATE SOCIAL RESPONSIBILITY

2021

